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Overview The Business Magazine
Your Key To Reaching Decision Makers!

Capture the attention of the Business Magazine’s loyal readers 
by placing your message in our publication. It is a must-read that 
focuses on all issues relevant to CEOs, business owners and 
executives of all types of companies. The Business Magazine 
delivers high-quality content that targets affluent readers on topics 
that directly impact their businesses. From legal, financial, health 
and legislative issues, to technology, human resources and safety. 
Our monthly publication offers readers a print version as well as a 
complete digital version available online that can be read anywhere 
in the world.

Top 10
Reasons

to 
Advertise

with Us

1.  Magazines create familiar, enduring relationships with their 
readers. Most notably, readers are more inclined to read and 
trust the ads that appear in their favorite publications.

2.  Connects advertiser to target audience/market. In fact, most 
advertisers can reach 86 percent of their target market in just 
one b2b magazine.

3.  Ads enhance magazines and are a valued part of the 
experience.

4.  People read and give undivided attention to a magazine (unlike 
when they are watching TV or on the internet).

5.  Advertising can build image, awareness and preference.

6.  Help you educate the market and eliminate misperceptions 
about your company.

7.  Unlike direct mail, which can be “unsolicited”, people want to 
read magazines.

8.  Generates new leads and reaches hidden decision makers.

9.  Creates greater visibility at in-person events, including IMPACT 
Luncheons and the Annual Event.

10.  BOTTOM LINE: OUR READERS BUY WHAT YOU SELL!
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Rave
Reviews!

What People Are Saying About The 
Business Magazine

Got
News?

SHARE IT! The Business Magazine will publish news on major 
appointments, mergers, grants or awards as space permits. Press 
releases also may be submitted.

To submit company news, send an email to ktorres@mbausa.org. 
You can also mail press releases to: Business Magazine, 2171 West 
38th Street, Erie, PA 16508.

  

  

CHANNELLOCK FEATURED ON MIKE 
ROWE’S ‘HOW AMERICA WORKS’ 
An episode of the Fox Business show “How 
America Works” is giving viewers a behind-the-
scenes look at how Channellock, Inc. makes 
its iconic pliers and the company’s role in 
building our country. 

Featuring host Mike Rowe, “How America 
Works” examines the country’s most essential 
industries, including one of America’s oldest: 
tool manufacturing. To show viewers how its 
pliers are made, Channellock, Inc. welcomed  
Rowe’s film crew to spend 10 days at its two 
Meadville facilities. 

“It’s an honor for us to be featured on ‘How 
America Works’,” says Jon DeArment, chief 
operating officer of Channellock, Inc. “Mike did a 
terrific job highlighting the numerous challenges 
our company and our hard-working associates 
overcome on a daily basis, which customers 
don’t see when they reach for our products. 
As the foremost champion for blue-collar 
Americans, I can’t think of a better person to 
spotlight our company.” 

In a press release, DeArment added that he 
hoped the episode will inspire interest in 
the skilled trades, as thousands of new jobs 
will be needed to support America’s growing 
infrastructure. Training the next generation 
of America’s tradespeople is a top priority for 
Channellock, Inc., which it supports through 
initiatives like its annual Trade School Trade-
Up competition and Trades 101 program. 

The film crew captured a day in the work life of 
five Channellock, Inc. associates: Todd Fleet, 
robotic forger operator; Ken Pardee, assembler; 
Josh Malliard, martemper operator; Kevin Nellis, 
cell operator; and David Thiess, maintenance 
supervisor. Combined, these employees have 
more than 115 years of experience in the tool 
manufacturing industry. 

“We’re incredibly proud of our hard-working 
associates for keeping our company — and 
our country — running,” said Ryan DeArment, 
vice president of Sales and Marketing for 
Channellock, Inc. 

The episode aired December 19 on Fox 
Business and can be viewed at https://video.
foxbusiness.com/v/6317522882112?playlist_
id=1709063031951944232#sp=show-clips. 

For more information about Channellock,   
visit channellock.com.   

FORBES NAMES ERIE INSURANCE   
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Channellock, headquartered in Meadville, Pennsylvania, was recently featured on “How America Works.”  
Host Mike Rowe and a film crew spent 10 days at two of the company’s facilities. 

$385K GRANT EXPANDS 
MATERIALS SCIENCE RESEARCH  
AT PENN STATE BEHREND 
A $385,000 grant from the National Science 
Foundation (NSF) will fund the purchase of an 
Instron drop tower impact-testing system at 
Penn State Behrend, where faculty members are 
developing new approaches to polymer recycling 
and the formulation of new composites. 

At least 10 faculty members will use the system 
to advance their research, which includes 
automotive and aerospace partnerships. 
Another will use it to test new polymers for ski 
boots and bindings. 

The Instron system will expand the materials 
research capabilities at Behrend, where grant 
funding and industry partnerships fueled $8.3 
million in research expenditures in 2021. 

“This takes us into a whole new kind of materials 
science,” said Greg Dillon, chair of the Polymer 
Engineering and Science program at Behrend 
and the principal investigator for the NSF grant. 
“It allows us to delve very deeply into fracture 
mechanics: how materials and structures fail 
under high energy.” 

Drop towers are used to determine how 
materials break. The drop mechanism, or tup, is 
fired like an arrow into a plastic, metal, ceramic 
or gel. The Instron tup drops at a rate of 78 feet 
per second. 

“It’s a lot like a crossbow,” said Alicyn Rhoades, 
the interim associate dean for research and 
graduate studies at Behrend. She and Dillon 
wrote the original application for the NSF grant. 

For more information, visit behrend.psu.edu.  

FORBES NAMES ERIE INSURANCE   
TO ‘AMERICA’S BEST INSURANCE 
COMPANIES’ LIST FOR 2023 
Erie Insurance (ERIE) has been named to 
the Forbes list of America’s Best Insurance 
Companies for 2023. This is the second 
consecutive year ERIE has been recognized as 
one of the nation’s top insurance companies. 

ERIE was recognized as an industry 
leader in five product categories for 
2023: auto, homeowners, renters, term 
life and permanent life. The recognition was 
presented by Forbes and Statista, a leading 
statistics portal and industry rankings provider. 

“At ERIE, we’ve always believed that people 
come first. Maintaining the human touch and 
putting service above all else have been our 
guiding principles since 1925,” said Doug Smith, 
executive vice president of sales and products 
for Erie Insurance. “And these principles are 
what make us one of ‘America’s Best Insurance 
Companies,’ year after year.” 

For the 2023 list, insurance companies were 
identified during an independent survey of 
more than 15,000 U.S. consumers with at least 
one insurance policy. The survey considered 
customers’ overall recommendations, their 
general satisfaction and six sub-dimensions: 
financial advice, customer service, price/
performance ratio, transparency, digital services 
and damage/benefit ratio. A loyalty score was 
also calculated based on a series of questions 
about the customers’ likeliness to keep their 
insurance policy under different circumstances 
and the total length of time consumers have held 
policies with the same insurer. 

In addition to this recognition, Erie Insurance also 
appears on Forbes’ list of America’s Best-In-State 
Employers and Best Employers for Diversity. 

For more information, visit erieinsurance.com.   
.  
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NORTHWEST BANK ADDS 
CONTROLLER, NEW OFFICERS  
TO TRUST SERVICES TEAM 

With 13 years of experience 
in financial services, TJ 
Hesch has been named 
regional senior vice 
president, controller, for 
the Trust Services division 
of Northwest Bank, a full-
service financial institution 

offering a complete line of business and 
personal banking solutions.  

In his role, Hesch is responsible for the oversight 
and performance of all accounting processes 
and procedures for Trust Services.  

Prior to joining Northwest, Hesch served as 
vice president of finance at NewFi Lending 
headquartered in Emeryville, California.  

“We are pleased to have TJ join our team,” 
said Michele Cavalier, senior vice president 
and senior trust executive. “His successful 
background of career experience, demonstrated 
commitment to clients, along with his positive 
impact in the community, make TJ a welcome 
addition to our Northwest team.”  

Hesch is a graduate of Penn State Erie, The 
Behrend College, where he earned his bachelor’s 
degree in finance with a minor in accounting. 
Hesch is also a graduate of the American 
Bankers Association and Wharton School of 
Business, Graduate School of Banking. He 
holds the Certified Management Accountant 
(CMA) and Certified in Strategy and Competitive 
Analysis (CSCA) designations. 

Active in his community, Hesch has served on 
numerous boards and committees. Currently, 
he serves as treasurer for Grace Church in 
Erie, Pennsylvania. Hesch also volunteers for a 
variety of organizations throughout the area, 
including the Junior Achievement Center’s JA in 
a Day program, ServErie summer projects and 
coaching children’s T-ball and basketball teams. 

Also joining the Northwest Trust Services 
team are Vice President, Senior Portfolio 
Manager Corey Piel and Trust Officers Kristen 
Testa and Jena Lugo. 

As senior portfolio 
manager, Piel is responsible 
for the development, 
implementation and 
ongoing management of 
investment portfolios for 
individuals and not-for-
profits. He works with 

clients to make sure their investments match 
their goals, objectives and time horizon. Also in 
his role, Piel is a member of Northwest’s Trust 
Investment Committee and its Investment 
Strategy Committee, which are responsible for 
the development of investment strategy, policy 
and procedures.  

Piel comes to Northwest with 15 years of 
experience in the financial industry, most 
recently serving as a relationship manager 
at PNC Private Bank. Piel is a graduate of 
Westminster College, where he earned his 
degree in history. 

Testa brings over 10 years of experience to 
Northwest, most recently serving as partner 
of Nesper, Ferber, DiGiacomo and Grimm, LLP, 
where she concentrated her legal practice in 
trusts and estates. 

As trust officer, Testa will 
work with individuals, 
families and charitable 
organizations to provide 
trust administrative 
services. She will be based 
in Northwest’s office located 
in Amherst, New York. 

Testa earned bachelor’s degrees in political 
science and policy studies from Syracuse 
University. Kristen earned her Juris Doctor from 
SUNY at Buffalo Law School and was admitted to 
the New York State Bar. 

She is a member of the Bar Association of Erie 
County (NY) and the Western New York chapter 
of the Woman’s Bar Association of the State 
of New York. She has served as coach to local 
basketball, floor hockey, and soccer Special 
Olympics teams. 

Lugo brings 15 years of trust 
experience to Northwest, 
most recently serving as 
trust officer for TrustBank in 
Phoenix, Arizona. Through 
this experience, she is 
adept in administering 
multiple personal trusts 

and has expertise in special needs trusts, 
conservatorships and estates. She is also 
steeped in a knowledge of acting in a fiduciary 
capacity and working in accordance with state 
and federal laws.  

Lugo will serve Trust clients from Northwest’s 
office located at Bellevue in Pittsburgh. 

She earned a bachelor’s degree in accounting 
from Rasmussen College. She is also a Certified 
Trust and Financial Advisor (CTFA) and has 
attended Cannon Financial Trust School.  

Northwest Bancshares, Inc (Nasdaq: NWBI) is 
a $14 billion asset financial services company 
headquartered in Columbus, Ohio, and 
the parent company of Northwest Bank, 
a Pennsylvania chartered savings bank 
headquartered in Warren, Pennsylvania.   

  

KOHMUENCH APPOINTED ERIEZ® 
CHIEF OPERATING OFFICER  

The Eriez® Board of 
Directors appointed 
Jaisen Kohmuench to the 
newly created position 
of chief operating officer 
(COO), according to an 
announcement from 
Eriez President and Chief 

Executive Officer Lukas Guenthardt.  
As COO, Kohmuench now manages all of 
Eriez’ major operations, including Eriez-USA, 
Eriez Global Flotation and Eriez international 
businesses. He will continue to work closely with 
corporate executives and functional leaders to 
ensure Eriez’ sustained strategic growth.  

Over the past two decades, Kohmuench has 
made significant contributions to Eriez, steadily 
ascending in the organization across multiple 

business areas and geographies. Kohmuench 
is a seasoned member of the Eriez corporate 
leadership team, serving most recently as vice 
president-International, a position he held 
for three years before accepting this latest 
promotion to COO.   

Kohmuench earned bachelor’s, master’s and 
doctorate degrees in mining and minerals 
engineering from Virginia Polytechnic Institute 
and State University, where he received 
numerous academic honors and awards. 
Kohmuench has spent the entirety of his career 
with Eriez, joining the company in 2000 as a 
process engineer.  

Guenthardt says, “From his earliest days in 
research and development, through his role 
managing the U.S. Flotation group and later in 
an overseas assignment as managing director 
for Eriez-Australia, Jaisen has distinguished 

himself as a talented leader with tremendous 
financial and operational acumen. He has 
developed and directed immediate and long-
term business plans and profitable growth 
initiatives across Eriez’ global magnetic, flotation 
and service operations sectors.”  

Among his many notable career achievements, 
Kohmuench is credited as an inventor on 
more than a dozen patents and has authored 
numerous technical papers for prominent 
scientific and technical journals.    

Eriez is a global leader in separation 
technologies. Headquartered in Erie, 
Pennsylvania, Eriez designs, manufactures, 
and markets on six continents through 12 
wholly owned international subsidiaries and an 
extensive sales representative network.   

PEOPLE BUZZ | AWARDS AND PROMOTIONS
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““This is an outstanding publication. It is one of few that I truly enjoy 
and look forward to receiving. I even take it home so I can spend 
quiet time reading it.”

Butler, PA

““Thank you for putting together a magazine that helps our business 
stay on top of pertinent issues.”

Townville, PA

““We receive many magazines, and as a small business-woman, I 
could not have my staff read them all. Your magazine is one we do 
read to keep ahead of current trends, laws, etc.”

Mercer, PA

““Great publication! I enjoy reading the company stories, and the 
employee relations and legislation sections are very informative.”

Erie, PA
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Readership
Survey
Results

Who’s Reading the 
Business Magazine?

Readership 72%  CEO/Owner

Magazine 
Passed To

Decision Maker
for Buying

Business Magazine | 2024 Media Kit 3

28%  Executive Management

62%  1 - 2 People 27%  3 or More People

Read the
Ads 81%  YES 19%  No

Informational
Value 97%  YES   3%  No

Magazine
Saved 43%  YES 57%  No

Article
Saved 61%  YES 39%  No



2024 Editorial Calendar
Editorial Focus & Special Topics

Month Focus and Topics
Ad 

Space 
Deadline

Ad 
Material 
Deadline

JANUARY Business Longevity
Recognizing the organizations and individuals who have contributed 
to their industries and the regional business community
PLUS: MBA Member Milestone Anniversaries 

12/01/23 12/11/23

FEBRUARY Health & Wellness
Programs and services to keep employers and their teams healthy  
and productive

1/03/24 1/10/24

MARCH Women in Leadership
(Also: IMPACT Event)

2/02/24 2/12/24

APRIL Financial Planning & Benefits
Solutions to help chart a course for achieving financial goals  
and objectives 

3/01/24 3/11/24

MAY 15th Annual Made in PA
Modern manufacturing, AI, robotics and the way of the future
PLUS: Showcase of Manufacturers

3/29/24 4/10/24

JUNE Family Owned Businesses
A celebration of multi-generational success

4/29/24 5/10/24

JULY &
AUGUST

Special Dual Issue: Nonprofit and Economic  
Development
The importance of community outreach and development
(Also: IMPACT Event)

6/07/24 6/17/24

SEPTEMBER Construction & Real Estate
Building for the future

7/29/24 8/12/24

OCTOBER Annual Report 2024 (largest issue of the year)
Special coverage of the 119th Annual Event & 11th Annual 
MFG DAY

8/30/24 9/10/24

NOVEMBER Education and Training
(Also: IMPACT Event - Pittsburgh)

9/30/24 10/12/24

DECEMBER Economic Forecast
What’s ahead for 2025
(Also: IMPACT Event)

11/01/24 11/12/24

*Editorial Calendar is subject to change.
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BUSINESS
MAGAZINE

PENNSYLVANIA-BASED FIRM OFFERS 

ONE-SOURCE SOLUTION FOR  

INSURANCE, FINANCIAL SERVICES

SPOTLIGHT Q&A: 

WICKETT & CRAIG PROUD

OF ‘MADE IN PA’ LEATHERS

SPECIAL SECTION:  
2022 SHOWCASE  

OF MANUFACTURERS

VOL. XXXV NO. 5 | MAY 2022

13th Annual  

MADE IN PA

Magazine Distribution Area
Read by more than 15,000 business leaders throughout Pennsylvania, 
Ohio and New York!

BUSINESS
MAGAZINE

VOL. XXXVI NO. 2 | FEBRUARY 2023

INVESTMENT, RESEARCH TO HELP 

ENHANCE CARE, SAVE LIVES

ON THE HILL:
PITTSBURGH-BORN BILLIONAIRE

MARK CUBAN GETS IT RIGHT 

ON LOWER COST PRESCRIPTIONS
SPOTLIGHT Q&A: 
HOME INSTEAD PRESIDENT

DISCUSSES DEMAND FOR

ELDER CARE SERVICES

Business Magazine | 2024 Media Kit 5

BUSINESS
MAGAZINE

VOL. XXXV NO. 9 | SEPTEMBER 2022

PROVIDING CUTTING-EDGE INTEL, CYBERSECURITY  EDUCATION FOR TODAY’S BUSINESS WORLD

PLUS:  MBA OFFERS NEW TRAINING COURSES FOR FALL 2022

SPOTLIGHT Q&A: VNET CHIEF TALKS TECH,TIPS FOR IT INVESTMENTS

BUSINESS
MAGAZINE

VOL. XXXVI NO. 4 | APRIL 2023

AREA ORGANIZATIONS HELP SHAPE  FUTURE WORKERS, ENTREPRENEURS AND BUSINESS LEADERS
SPECIAL SECTION:MBA  RECOGNIZESTRAINING GRADUATES

SPOTLIGHT Q&A: 
MBA GEARS UP  FOR FIRST ANNUAL  LEADERSHIP SUMMIT

EmpoweringMinds



Demographics & Statistics
The following is based on total membership as of May 2023. Additions 
and deletions to membership occur monthly.

Manufacturer & Business Association 
Member Companies

Allegheny 152
Armstrong 27
Beaver 11
Butler 126
Cameron 5
Centre 13
Clarion 33
Clearfield 35
Clinton 3
Crawford 234
Dauphin 15
Elk 66
Erie 944
Fayette 6
Jefferson 37
Lawrence 49
Lycoming 28
McKean 36
Mercer 85
Northumberland 5
Venango 87
Warren 72
Washington 18
Westmoreland 24
Ashtabula, Berks, Blair, Cambria, 
Chautauqua, Chester, Cumberland, 
Forest, Franklin, Geauga, 
Huntingdon, Indiana, Juanita, 
Lackawanna, Lake, Lehigh, Monroe, 
Niagara, Northampton, Schuylkill, 
Snyder, Somerset, Tioga, Trumbull, 
Union, York and other states in 
addition to PA, OH and NY

89

Business Magazine Distribution

Direct Mail (monthly) 2,200

Feature Company 500

Marketing/Recruitment 350

Professional Affiliates 40

Inquiry Packets 75

Conference Center 150

Special Events (annually) 750

Digital Subscribers 1,352

Online Viewers
Social Media Audience
(Linkedin, Facebook, Twitter)

8,200

mbabizmag.com Audience 3,258

mbausa.org Audience 7,264

TOTAL:  5,417

Reach companies throughout Pennsylvania, Ohio and New York in a broad range of industries.
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Advertising Rates
All ads are four-color and are included in the digital edition for free! (links 
directly to your organization’s website).

Member Ad Rates 1X 3X 6X 10-12X

Full-Page Interior $1,400 $1,350 $1,300 $1,200

One-Half Page $790 $755 $725 $680

One-Fourth Page $525 N/A N/A N/A

One-Eighth Page $210 N/A N/A N/A

* Outside Back Cover $2,090 $2,015 $1,955 $1,830

* Inside Front/Back Cover $1,950 $1,895 $1,830 $1,735

* Page Two $1,575 $1,520 $1,470 $1,365

Annual Report Rates
Full-Page Only

1X 3X 6X 10-12X

Full-Page Interior $1,890 $1,810 $1,735 $1,650

* Two Full-Page Spread $3,465 $3,150 $2,625 $2,415

* Outside Back Cover $2,310 $2,205 $1,995 $1,890

* Inside Front/Back Cover $2,205 $1,995 $1,840 $1,735

* Page Two $1,995 $1,940 $1,785 $1,680

Nonmember Ad Rates 1X 3X 6X 10-12X

Full-Page Interior $1,520 $1,470 $1,400 $1,300

One-Half Page $840 $800 $770 $735

* Page Two $1,680 $1,625 $1,575 $1,470

(*) Premium Placement: Most Visible

Add one of our online only options for extra exposure!

1. Banner Ad - $250 for three-month period 
 (Size: 728 x 90 pixels) 

2. Page Zero - $300 per month 
 (Size: 8.25 x 10.875 inches or 2,435 x 3,027 pixels)

3. Square Ad - $100 for three months
 (Size: 300 x 250 pixels)



Banner Ad Square Ad

Page Zerombabizmag.com
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Ad Specifications
Requirements for print-ready artwork.

The Business Magazine is assembled and produced on the MacIntosh platform, using Adobe 
InDesign. It is then printed at 2400 dpi, 250-line screen, on a Komori, six-color offset press. This is a 
direct-to-plate process that requires all projects to be supplied electronically. Artwork files submitted 
for insertion into the magazine should be in one of the following compatible formats:

1. Preferred — PDFs: High-resolution with maximum image-quality settings. All fonts need to be 

embedded. Correct color space needs to be specified for the intent of your ad. 

Adobe InDesign CS compatible files, including all fonts and linked graphics. Encapsulated Postscript: 

EPS files created in Adobe Illustrator, QuarkXpress, Freehand, Corel Draw or other applications 

capable of creating Encapsulated Postscript files. 

2. Acceptable — TIFF, JPEG, PhotoShop, PhotoShop EPS or Scitex CT files. These must be a minimum 

resolution of 300 dpi at 100 percent its printed size. Do not use RGB color space. Only CMYK or 

grayscale files will reproduce correctly.

3. Proofs — An accurate proof indicating size, color and bleeds need to be submitted along with your 

electronic files to help ensure proper reproduction of your advertisement.

4. How to Submit — Email high-res PDF (5 MB or less) to Karen Torres at ktorres@mbausa.org. 

Ad Sizes (Image Area)

Full-Page (Bleed)

8-1/2” (w) x 11-1/4” (h)

(Trim) 8-1/4” (w) 

x 10-7/8” (h)

Full-Page (Non-Bleed)
Image Area

7-1/4” (w) x 10” (h)

Half-Page Horizontal

7-1/4” (w) x 4-7/8” (h)

1/4-Page

3-9/16” (w)
x

4-7/8” (h)

Business
Card Size

1/8-Page
3-1/2”(w) x 2” (h)
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Company Profiles
A unique way to attract potential customers.

Full Page
Profile $1,400

Submit:

 • High-res logo, 300 dpi  
  or higher

 • 2 - 3 photos (high-res,  
  300 dpi or higher)

 • Contact information

 • Up to 500 words of copy

Half Page
Profile $790

Submit:

 • High-res logo, 300 dpi  
  or higher

 • 1 - 2 photos (high-res,  
  300 dpi or higher)

 • Contact information

 • Up to 250 words of copy

Three-Generation Leader in Contract Manufacturing for 55 Years

C O M P A N Y  P R O F I L E

2609 West 12th Street 
Erie, PA 16505 
Phone: 814/833-9876

www.ismerie.com
Front row, from left: ISM Founder and CEO Jim Rutkowski 
Sr. and Secretary and Business Manager Ann E. Rutkowski-
Marx, along with (back row, from left): General Manager 
and Treasurer Jim Rutkowski Jr. and Vice President of 
Manufacturing Charlie Rutkowski.

In 1967, James Rutkowski Sr. and Joan Rutkowski founded Industrial Sales & Mfg. Company in their family garage on Connecticut Drive with a Fosdick drill press and 
some parts to be machined for Copes Vulcan. Fast forward to today, Industrial Sales & Mfg. Inc. (ISM) is a contract manufacturer that employs over 150 hard-working 
Pennsylvanians in six facilities in Millcreek Township in Erie County, Pennsylvania. In that time, ISM has produced over 25,000 distinct parts numbers lifetime sales of 
over half a billion dollars in revenue. In 2023, ISM has added laser welding and metal bonding capabilities to is manufacturer’s buffet of services.  Furthermore, we 
have upgraded our offices to the latest in workspace and technology.

ISM is a premier contract manufacturer and supplier of quality machined, fabricated and assembled components for over 800 original equipment manufacturers 
(OEMs). With advanced technology and highly skilled employees, ISM can produce a range of components and assemblies ranging from a single prototype to 
millions, exactly as ordered, on time, every time. “ISM’s commitment to quality and performance has allowed us to achieve the growth that benefits our company, our 
employees, and the community in which we live,” says Founder and CEO Jim Rutkowski Sr.

Business Magazine | 2024 Media Kit 9

A great way to let the business community know about your company. 
It allows you to go above and beyond what you can explain in a typical 
ad. Nothing attracts potential customers like a story informing them about 
your company.



Article Package Options
A marketing technique that gets you the best exposure!

Business Magazine | 2024 Media Kit

Increase your visibility to 15,000 business executives in Pennsylvania, Ohio and New York 

and market yourself as an expert in your field. Choose from the list below a package that best meets your 

needs. Your written article gives you added marketing power. It’s advertising that gets you results. 

reshored, states are competing for 
business talent, capital and investment.”

You may wonder why the CNIT rate 
reduction took so long and how was it 
finally accomplished. State lawmakers 
worked in a bipartisan manner and 
Governor Tom Wolf did not insist on 
attaching provisions that would erase the 
benefits of the CNIT reduction. Here’s 
how the vote played out for this year’s tax 
code, House Bill 1234, part of the budget, 
that included rate reduction: The House 
voted 184-16 and Senate 38-12.   

Taxable Year Tax Rate
• January 1, 1995 through December 

31, 2022: 9.99 percent. 
• January 1, 2023 through December 

31, 2023: 8.99 percent.
• And on… 
• January 1, 2030 through December 

31, 2030: 5.49 percent.
• January 1, 2031 and each year 

thereafter: 4.99 percent.

To increase your understanding of how 
the MBA Government Affairs works for 
members, know that we join with several 
coalitions to accomplish legislative goals. 
The Power PA Jobs coalition opposes 
Pennsylvania’s entrance into the Regional 
Greenhous Gas Initiative (RGGI), The PA 
Coalition for Civil Justice Reform does as 
its name implies, and Stop New Energy 
Taxes lobbies against severance taxes. 
The MBA partners on occasion with 
Pittsburgh Works Together, the Greater 
Pittsburgh Chamber, PA Chamber,  
NFIB, the Commonwealth Foundation  
and others. 

Our goal is always to do what is in the best 
interest of you, our members.          

meetings with lawmakers to achieve the 
rate reduction. 

If you have ever wondered, “Does 
advocacy really work? Is there a return on 
investment (ROI) or is it just like throwing 
money down a rabbit hole?” Now you 
know the answer. Yes, advocacy does 
work. It is the intangible benefit of an   
MBA membership.

Personally, it was a challenge to make 
the switch from running a small business 
to advocating for a pro-business 
environment. Advocacy is not like running 
a business where there is a profit and 
loss statement to review, inventory to 
count and a ROI (sometimes). Those are 
concrete metrics. Working on legislation 
is much different. The results are not 
immediate or tangible; they are invisible. 
Advocacy requires patience, the ability to 
take the long view, working for what can 
be done politically known as “playing small 
ball,” the ability to compromise, and above 
all, persistence.  

The MBA and, previously, SMC Business 
Councils have worked for years with the 
Compete PA Coalition where reduction of 
the state’s corporate net income tax rate 
has been at the top of their policy agenda.   

According to Carl Marrara, executive 
director of the Pennsylvania 
Manufacturers Association, “This is the 
first major business tax reform package 
in decades.”

“In 1995,” Marrara continued, “then 
Governor Tom Ridge signed a tax code 
that lowered PA’s tax rate from 11.5 
percent to the current 9.99 percent. As 
more overseas operations are being 

Victory at Last! 
Corporate Net Income Tax Rate is Finally Reduced

ON THE HILL | PROGRESS

For one day, let’s luxuriate in the start 
of a phase-down for Pennsylvania’s 
Corporate Net Income Tax (CNIT) rate. 
Our 9.99 percent CNIT — which has been 
the highest flat rate in the country — has 
always been a “stop sign” for businesses 
considering locating to Pennsylvania.

Beginning January 1, 2023, the tax rate will 
decrease one percentage point to 8.99 
percent. Each year thereafter, the rate is 
scheduled to decrease 0.5 percentage 
points until it reaches 4.99 percent at the 
beginning of 2031. The full reduction takes 
PA from the highest flat CNIT rate in the 
country to the sixth lowest and marks the 
first change in the rate since 1995.

It is so easy to say, “Well, that’s good but 
now we need the Net Operating Loss 
percentage limitation to be phased out,” 
and “Yes, but now we need permitting 
reform.” True, but stop for one moment 
and enjoy a victory lap.  

Take a deep breath, count to ten and 
visualize all of the invisible work of the 
MBA Government Affairs Department 
and many other advocacy organizations 
who have worked tirelessly, putting in 
hours and hours of strategy meetings and 

Eileen Anderson 
is the director of 
Government Relations 
at the Manufacturer & 
Business Association. 
Contact her at 
eileenanderson@

mbausa.org or 412/805-5707.
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Thomas Pendleton is 
a partner at MacDonald 
Illig and has been 
representing businesses, 
nonprofit corporations, 
and individuals in a 
wide variety of legal 
matters for more than 25 

years. He concentrates his practice on business 
matters, including preparing agreements and 
commercial litigation.

ownership to a group of rising 
employees. 

Ownership transition. This involves 
multi-year strategies to maximize 
tax efficiency. A challenge includes 
determining who will hold voting 
control of the business. 

Leadership transition. The business 
must determine whether a family 
member or a non-family member 
is best able to lead the day-to-day 
operation of the business. The current 
leader also must find a new purpose 
in life to allow his or her graceful exit 
from the business. In addition to the 
top leadership position, other key 
positions should be identified. Develop 
job descriptions that can be used to 
recruit candidates and eventually name 
a successor.  

Governance. How will key decisions 
be made? Decision-making frameworks 
can include an advisory board, a formal 
board of directors or a family council. 

A succession plan should be re-
evaluated and updated annually or as 
changes within the company require. 
Businesses may want to prepare more 
than one type of succession plan. An 
emergency succession plan is put 
in place when a leader needs to be 
replaced unexpectedly. A long-term 
succession plan helps the company 
account for anticipated changes in 
leadership. 

Although creating a succession plan 
may seem daunting, there is a saying 
that, “Perfection is the enemy of good.” 
Your organization’s succession plan 
does not need to be perfect, but it 
does require the investment of time, 
money and effort.    

The professionals at MacDonald Illig are 
available to provide your organization with 
their expertise as you prepare the foundation 
for your business to exist for many years to 
come. To learn more, visit mijb.com or contact  
MacDonald Illig Attorneys at 814/870-7600 or 
info@mijb.com. 

leaders to the next generation is 
known as succession planning. 

Succession planning is not a single 
event; instead, it is an ongoing process 
that can take time. It is not about 
damage control or replacing a key 
leader as quickly as possible. It is 
about replacing a leader with someone 
who is prepared for the role, with the 
potential to succeed, and can shift into 
the position quickly and successfully.  

The five components of a succession 
plan listed below can help make a 
transition more successful: 

A strategic plan for the business 
covering the next five years. 
What resources are available to the 
company and what risks will it face 
during this period as it implements the 
plan? The resources include money, 
people, and intellectual property. The 
risks include changes in customer or 
supplier behavior, economic risks, and 
employees retiring or moving. 

A financial plan for the business 
owner. If the owner knows what his or 
her goals are, what assets are available 
to fund those goals, and what cash 
flows are available from the business 
to fund those goals, the business 
owner is sometimes more willing to 
step away from the business. That 
financial plan may include transferring 

As you can see from the logo 
below, MacDonald Illig can trace its 
existence back more than a century, 
to a partnership formed in 1897. We 
take pride in our firm’s history, but 
this longevity is not an accident. This 
longevity is the result of faithful clients 
who have remained with the firm for 
many years, wise investment in people 
and technology that are needed 
to provide legal services, and the 
willingness of people to work together 
to deliver those legal services. 

Standing alone, however, those 
factors are not sufficient to provide 
longevity for a business. Most business 
organizations last about 35 years 
before they are dissolved or sold. 
Preparing to transfer an organization 
from one generation of owners and 

Long-Lasting Organizations 
Prosper Through Careful Planning 
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PACKAGE 1

(EXCLUSIVE RIGHTS — no other company can write an article in your category.)

(11) Articles   •   (1) Full-Page, four color ad in the Annual Report*

$15,000 per year, $3,750 quarterly or $1,250 per month

(6) Articles

(1) Full-Page, four color ad in the Annual Report*

$9,500 per year, $2,375 quarterly or $791.67 per month

(4) Articles

(1) Full-Page, four color ad in the Annual Report*

$7,000 per year, $1,750 quarterly or $583.34 per month

REQUIREMENTS: 

• Topics and brief summaries must be submitted for pre-approval      

•  600 Words     

•  Experts who write articles may not “sell” a product,  
 service and/or company      

•  Articles are to be fact-based only       

•  No other company may write an article within the same issue  
 under the same department heading      

•  Once articles are submitted and approved both by the magazine’s editorial staff and then 
by you, your name, picture, professional profile and article will be published.

*Please Note: No articles are printed in Annual Report issues. Annual Report ads must be full-page, four-color.

PACKAGE 2

PACKAGE 3

(2) Articles

(1) Full-Page, four color ad in the Annual Report*

$4,500 per year, $1,125 quarterly or $375 per month

PACKAGE 4

SINGLE ARTICLE
(1) Article

$1,600 per article
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Ad Package Options
Great visibility packages!

Be seen by more than 15,000 potential customers every month! Now you can promote your product 

or service to the influential readers of the Business Magazine for six or 12 months at one low price! 

This is a great opportunity to reach our readers – CEOs, executives and other decision makers in 

the business community.

OPTION 1 (12X)

• (11) 1/8 page business card 
size ads

• (1) Full-Page, four color ad  
in the Annual Report*

• $3,350 per year — that’s  
less than $280 a month!

OPTION 2 (6X)

• (5) 1/8 page business card size 
ads

• (1) Full-Page, four color ad  
in the Annual Report*

• $2,650 per year or $221  
a month!

OPTION 3 (6X)

• (5) 1/4 page ads

• (1) Full-Page, four color ad in  
the Annual Report*

• $4,150 per year — that’s  
less than $350 a month!

Great consistent exposure to the people that buy what you sell at great low prices. Plus – all ads are 

included in our digital version and they link directly to your website free of charge!

*Our largest issue of the year.

See page 8 for ad sizes and specifications.

Add one of our online only options for extra exposure!

1. Page Zero - $300 per month (full page) (Size: 8.25 x 10.875 inches or 2,435 x 3,027 pixels)  

2. Banner Ad - $250 for three months (Size: 728 x 90 pixels)

3. Square Ad - $100 for three months (Size: 300 x 250 pixels)

Square Ad

Page 
Zero



Banner 
Ad
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Annual Report
Two-page feature story.

Tell your story to more than 15,000 influential leaders in the business community! Nothing attracts 

potential customers like a story informing them about your company. It’s a great way to give a yearly 

update and highlight your key employees!

Two-Page Featured Story Package: $3,150

WORD COUNT:
800 words (depending on the number of photos or charts). You can submit or we can write with 
information you give us (or Q&A interview). 

IMAGES:
Four or five photos (high-res, 300 dpi or higher). You also can swap a graph or chart for a picture. 
Images should be ranked in priority order.

LOGO:
High-res, 300 dpi or higher.

DESIGN:
We will layout and design for you (or you can design).

DIGITAL VERSION:
Article displayed in digital version and linked to your website at no additional cost. You also have the 
option of including a brief commercial or video clip (no charge).

TABLE OF CONTENTS:
Listed on this prominent page as featured story.

PDF:
Provided to you on CD. You are welcome to reprint, post online and use as often as you like!
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IMPACT Luncheon Sponsorships
A signature event.

We have put together a unique “package” for those who have had an interest in promoting their brand, 
increased engagement and adding visibility at Manufacturer & Business Association (MBA) Events. This will 
certainly take your marketing plan to the next level!

IMPACT LUNCHEON GOLD STAR SINGLE SPONSORSHIP PACKAGE: $5,000
 • Recognition and Exposure as Major Event Sponsor
 • Multiple Exposure on all MBA Social Media Platforms
 • (8) Tickets to the Luncheon OR Virtual Registration, if held online
 • (2) Full-Page Ads in the Business Magazine (One Issue of Your Choosing + Annual Report = $3,000 Value!)

IMPACT LUNCHEON SILVER SPONSORSHIP PACKAGE: $3,750
 • Co-Sponsorship Recognition and Exposure
 • (4) Tickets to the Luncheon OR Virtual Registration, if held online
 • (2) Full-Page Ads in the Business Magazine (One Issue of Your Choosing + Annual Report = $3,000 Value!)

IMPACT LUNCHEON BRONZE SPONSORSHIP PACKAGE: $2,500
(Available only to advertisers that have placed at least 6 full-page ads in the Business Magazine, including Annual Report)
 • Co-Sponsorship Recognition and Exposure
 • (4) Tickets to the Luncheon OR Virtual Registration, if held online
 • Banner ad on MBA Business Magazine website (mbabizmag.com) and Page Zero for digital edition

IMPACT LUNCHEON SWAG SPONSOR: $500
 • Item(s) to be distributed/displayed on luncheon tables pending approval.

2023-2024 EVENTS:
 • Women in Leadership IMPACT Luncheon (March 23, 2023) – In Person (SOLD OUT)
  Speaker: Mercyhurst University President Kathleen Getz, Ph.D. 

 • IMPACT Luncheon & Nonprofit Fair (July 19, 2023) – In Person
  Speaker: Brigadier General Maureen Weigl, deputy adjutant general for the PA Department of Military and Veterans Affairs

 • IMPACT/MBA Member Anniversary (Pittsburgh) (November 15, 2023) – In Person
  Speaker: TBD

 • Economic Outlook IMPACT Briefing (December 7, 2023) – In Person
  Speakers: Ken Louie, Ph.D. of the Economic Research Institute of Erie and Kurt J. Rankin, Senior Economist for The PNC Financial Services Group

 • Women in Leadership IMPACT Luncheon (March 2024) – In Person
  Speaker: TBD  

Since July 2020, the Manufacturer & Business Association (MBA) has hosted a 15-minute podcast on 
Money Radio WPSE AM 1450/FM 107.1. The show airs every other Friday at noon.

Called “Business Today With the MBA,” the broadcast features business-related topics that are im-
portant to MBA members and employers in the tri-state region. The program provides valuable infor-
mation on business-related topics and complement the MBA’s wide range of programs and services. 

To listen live to “Business Today With the MBA,” visit https://wpse.bd.psu.edu/ or tune in to 1450 
AM/107.1 FM. Episodes can also be played below.

Money Radio is a commercially licensed radio station in Erie, Pennsylvania, and the market’s only 
money-business news-talk radio station. It is owned by the Penn State Board of Trustees and 
operated by Penn State Behrend under the direction of a professional broadcast staff. The station is 
recognized as a round-the-clock, one-stop source for global and financial news.

SPONSORSHIP OPPORTUNITY: $600 for three, 15-minute episodes (shoutout at beginning and 
end of show)

Contact: Karen Torres, ktorres@mbausa.org, Shawn Netkowicz, snetkowicz@mbausa.org or  
Frank Mehler, fmehler@mbausa.org, to learn more!

More Coverage
Business Today with the MBA Podcast
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Publisher’s Statement

1. The Publisher of the Business Magazine shall have the right to reject copy or artwork contrary 
to the publication’s editorial policies. The Publisher shall accept and publish advertisements 
upon the firm understanding that the party placing all material is duly authorized to represent 
and place all such material; further, upon acceptance and publication of such material, the 
Advertiser, Agency or Advertiser’s representative agrees to indemnify and save the Publisher 
harm from and against any loss or claims or expense resulting from the graphic content and/or 
subject matter of such advertisements.

2. All copy submitted to the Business Magazine by the Advertiser, Agency or Advertiser’s 
representative must allow for high-quality-print reproduction. Material which does not permit 
high-quality reproduction will necessarily be rejected by the Publisher.

3. Publisher is not liable for errors in advertising copy submitted for publication in the Business 
Magazine by the Advertiser, Agency or Advertiser’s representative. Further, the Publisher is not 
liable for errors in an advertisement subsequent to proofing and approval for printing by the 
Advertiser, Agency or Advertiser’s representative.

4. Publisher must be notified in writing within 15 days from date of invoice of any error made by the 
Business Magazine relative to advertisements placed by the Advertiser, Agency or Advertiser’s 
representative.

CONTACT INFORMATION:

  Karen Torres 
  Executive Editor & Senior Writer
  ktorres@mbausa.org

  Shawn Netkowicz 
  Business Development Manager
  snetkowicz@mbausa.org

  Frank Mehler 
  Account Executive
  fmehler@mbausa.org  
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Subscription Form

As the only monthly business-to-business publication in the tri-state region, the Business Magazine serves 

as a critical information tool for employers located throughout northwest Pennsylvania, Ohio and New York. 

Each month, the Business Magazine highlights an in-depth member company story. Our publication also 

includes health, legal, financial and technical articles written by industry experts, as well as separate editorial 

departments, which report the latest information on employee relations, legislation and regulations, health 

and safety issues and local company announcements.

REGISTER to Receive Your FREE Digital Edition Once Per Month!

Subscriber’s Name: Email:

Company: Phone:

Address: City, State, Zip:

Additional Company Contacts:

Name: Email:

Name: Email:

Name: Email:

Name: Email:

Mail to: Sign up online at 
mbabizmag.com/subscribe/ 

or scan the QR code:


